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MARKETING 
PROGRAM UPDATE 



  

Oysters

Foodservice and Consumer 
Demand - In-State and 
Nationally

Support Premium Pricing and 
Perception 

Unlock industry growth potential and 
demand for Alaska mariculture products.

Objective

Kelp

Product Development and 
Consumer Demand

Support Processing and 
Utilization



 
Branding and Asset Creation

Branding and assets that  empower and equip 
the industry to tell their stories.

Collaborate with the 
AMC Marketing 
Panels to design and 
execute a marketing 
program that builds 
industry awareness 
and opens doors for 
future growth.

Approach

 
B2B and B2C Market Activations

Targeted activations that engage priority 
audiences and markets.



Branding 



Branding 







Photo Shoots









Earned Storytelling
43 Articles, Videos and Social Posts Garnering 128 Million Impressions

Reaching Consumer, Chef, and Foodservice Audiences Nationwide



Paid Storytelling



   

Upcoming Events and Trade Shows

January 21
Alaska Oyster 
Presentation

March 15-17
Kelp and Oyster Tastings, 

Oyster Shucking 
Competition and Booth

March 9
Alaska Oysters and Kelp 

Tasting Event



QUESTIONS?


