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• Objectives

- The main objective of this research was to better understand 
consumer preferences on key factors revolving around Kelp 
Vodka.  

- Upon completion of the survey, passengers were awarded a 
redeemable token which allowed them taste test kelp vodka at 
Uncharted Distillery

- Methodology

- Various cruise line passengers and visitors over the age of 21 
were approached at Berth 2 of the Ketchikan Dockside during 
the summer of 2024

- Passengers were asked to rate their preferences on a scale of 1 
to 5 based off said research questions (included within the raw 
data report)

- This report includes an executive summary and 
recommendations based upon these responses



Key Findings
- The majority of passengers preferred 

alcoholic beverages that were either very 
sweet or extremely dry

- Majority of passengers preferred an alcoholic 
beverage that was 40 proof

- The vast majority of passengers did not value 
sustainability in alcohol products

- Majority of passengers were inclined to 
purchase an alcohol product containing kelp



Key Findings Continued.

• Majority of passengers were likely to buy a 
bottle of alcohol as a gift rather than for 
themselves

• Passenger responses on whether they 
preferred glass bottles or plastic polymer 
were mixed, 42% preferred Glass, while 50% 
preferred plastic polymer (used by Capri-
sun).  
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Recommendations to market kelp 
vodka for cruise ship passengers 
visiting south-east Alaska

• Shift branding focus from 
sustainability of kelp to exclusivity / 
uniqueness of the product and 
region.

• Packaging design should focus on 
communicating what makes kelp 
special to Alaska and to the vodka. 

• An even split of glass bottles and 
plastic polymer bottles should be 
utilized as gift giving is a major 
priority for passengers.
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